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Executive Summary 
 

H#E(;#.D#C(20"C(I'0F#.D0"C(2%*$"#.(&B("%#(J4K,05(:#,*"0&'D(!"4+#'"(!&50#"C(&B(L3#.05*((((

MH;2I(J:!!LN(0D("%#(<?
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$&"#'"0*,(3#3K#.D>(%*+("&(/##$(*"(,#*D"(<?(3#3K#.D("&(B&.3(*(5%*$"#.>(H;2I(J:!!L(%*F#(*"(

,#*D"(7?(3#3K#.D(54..#'",C9((

)0"%(0'Q$#.D&'(0'"#.*5"0&'(K#5&30'1('&.3*,(*1*0'(*'+(D"4+#'"D(5&30'1(K*5/("&(H;2I(5*3$4D(

B&.("%#(7?7<Q7?77(*5*+#305(C#*.>("%0D(0D(*'(&$$&."4'0"C(B&.("%#(H;2I(J:!!L("&(.#,*4'5%(*'+(

K#5&3#(*'(#D"*K,0D%#+(5*3$4D(&.1*'0U*"0&'9(\#*+#.D(&B(H;2I(J:!!L('&E(%*F#(*(K011#.(



5 
 

Secondary Research 

 

Website Content Analysis  

• \0'/@(%""$D@PPEEE9'O549#+4P*5*+#305DPD5%&&,DQ5&,,#1#DPD5%&&,Q

K4D0'#DDP+#$*."3#'"DP3*./#"0'1P3*./#"0'1QD"4+#'"Q&.1*'0U*"0&'D 

• V'("%#(E#KD0"#>(H;2I(J:!!L(+&#D(*(1&&+(O&K(&B(0+#'"0BC0'1("%#($.03*.C($4K,05(

MD"4+#'"D(0'"#.#D"#+(0'(3*./#"0'1(*'+(3*./#"0'1Q.#,*"#+(B0#,+DN(*'+(0"(*,D&(0'B&.3D(.#*+#.D(

"%*"(H;2I(J:!!L(0D('&"(&',C(0'"#'+#+(B&.(D"4+#'"D(0'"#.#D"#+(0'(J4K,05(:#,*"0&'D>(

3*./#"0'1>(&.(3*./#"0'1Q
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Social Media Content Analysis  

 

Instagram   

• ID#.'*3#@(]H;2IJ:!!L 

• ^&,,&E#.D@(<6_ 

• ^&,,&E0'1@(S= 

• LF#.*1#(\0/#D($#.($&D"@(<<9S 

• J&D"@(` 

• ['1*1#3#'"@(H;2I(J:!!L(A'D"*1.*3(.#*,,C(&',C(%*F#(&'#($&D"(#'1*10'1(E0"%("%#0.(

$4K,05(*'+("%*"(E*D("%#(ab?(L3*U&'(c0B"(2*.+(10F#*E*C($&D">(E%05%($*."050$*'"D(34D"(

B&,,&E(H;2I(J:!!L(&'(A'D"*1.*3>("*1(*(B.0#'+(*'+(.#10D"#.(B&.(Got Marketing. X%*"(E*D(

*(1.#*"(0+#*>(#D$#50*,,C(*D(*(D"*."4$($.&1.*3>("&(4D#(*(10F#*E*C(*D(*'(&$$&."4'0"C("&(1*0'(

3&.#(B&,,&E#.D(*'+(#d$*'+("%#(&.1*'0U*"0&'TD(&4".#*5%9(V"%#.("%*'("%*"($&D"(H;2I(

J:!!L(+&#D('&"(#'1*1#(E0"%("%#($4K,05("%.&41%(A'D"*1.*39(V'#(#d*3$,#(0D(E%#'(*(4D#.(

&'(A'D"*1.*3(5&33#'"#+(Ye0f(A(E&4,+(,0/#("&(O&0'fZ(*'+(+0+('&"(1#"(*(.#D$&'D#9(X%*"(5*'(

K#(*($&"#'"0*,(3#3K#.(,&D"(+4#("&("%#(,*5/(&B(#'1*1#3#'"(*'+(*5"0F0"C9 

• 
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J:!!L(A'D"*1.*3(g0&(0D(*(%01%,01%"("*5"05D("%#C(4D#+("&($.&3&"#(Got Marketing 2020>(*'(

#F#'"(H;2I(J:!!L(5&Q%&D"#+>(K4"(,*5/D(*'C(%01%,01%"D(B.&3("%#(*5"4*,(#F#'">(E%05%(E*D(

$.&K*K,C(%*.+(+4#("&("%#(#F#'"(K#0'1(%#,+(F0."4*,,C9 

• A'D"*1.*3(L5"0F0"C@(H;2I(J:!!L(0D('&"(5&'D0D"#'"(E%#'(4D0'1(%*D%"*1D(E%#'($&D"0'19(

V',C(%*,B(&B("%#0.($&D"D(&'(A'D"*1.*3(5&'"*0'D(%*D%"*1D9(X%#C(,*5/(D".*"#105(4D*1#9(LD(*'(

&.1*'0U*"0&'>(E#(34D"(5&3#(4$(E0"%(D$#50B05(%*D%"*1D(E#(4D#(#F#.C("03#(E#($&D">(

K#5&30'1(3&.#(5&'D0D"#'"(E0"%(%*D%"*1D(4D#(&'($&D"9(L,D&>(H;2I(J:!!L(+&#D('&"(%*F#(

*(D#"(D5%#+4,#(E%#'(0"(5&3#D("&($&D"0'19(A"(0D(,0/#(H;2I(J:!!L(3*/#D(*($&D"(&'(

A'D"*1.*3(&'5#(#F#.C("E&(3&'"%D9(A'(&.+#.("&(/##$("%#0.($4K,05(#'1*1#+(&'(A'D"*1.*3(

E%#'("%#(7?7<Q7?77(*5*+#305(C#*.(D"*."D>(H;2I(J:!!L(34D"($&D"(34,"0$,#("03#D($#.(

E##/(*'+(4D#("%#(D"&.C($&D"0'1(B#*"4.#D(+*0,C(M$&,,D>(G4#D"0&'D>(F0+#&D>($05"4.#DN9(

 

Twitter 

 

• ID#.'*3#@(]H;2IJ:!!L 

• ^&,,&E#.D@(66 

• ^&,,&E0'1@(_S 

• H;2I(J:!!L(XE0""#.(*55&4'"(0D(3&.#(

*5"0F#("%*'("%#0.(A'D"*1.*3(*55&4'">($&D"0'1(&.(

.#"E##"0'1(77("03#D>(K4"(K&"%(D"0,,(,*5/D(D&50*,(

#'1*1#3#'"(E0"%("%#0.($4K,05("%.&41%("%#D#(D&50*,(

$,*"B&.3D9(X%#0.(XE0""#.(*55&4'"(0D(*,D&(

0'5&'D0D"#'"(E0"%(%*D%"*1(4D#(*'+(,*5/(*(D".*"#105(

$,*'(B&.(%*D%"*1(4D#9(X%#($*'+#305(5&4,+(K#(*(.#*D&'(B&.("%#(,*5/(&B(D&50*,(#'1*1#3#'"(
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"%.&41%("%#D#(D&50*,($,*"B&.3D(K#0'1("%*"(E%#'("%#($*'+#305(B0.D"(D"*."#+(H;2I(J:!!L(

E*D(O4D"(,*4'5%0'19()0"%("%0'1D(.#"4.'0'1(K*5/("&('&.3*,(B&.("%0D(4$5&30'1(*5*+#305(

C#*.>(0"(E0,,(K#(#*D0#.("&(5&''#5"(*'+(#'1*1#(E0"%("%#0.($4K,059( 

 

LinkedIn 

• ID#.'*3#@(H;2I(J:!!L(

• J#&$,#(5&''#5"#+(E0"%($*1#@(X%.##(

• H;2I(J:!!L(%*F#(*K&4"(7?(3#3K#.D(*$*."(&B("%#0.(&.1*'0U*"0&'(K4"(&',C("%.##(3#3K#.D(

*.#(5&''#5"#+(E0"%("%#(&.1*'0U*"0&'($*1#9(X%#(&.1*'0U*"0&'(34D"(#'5&4.*1#(3#3K#.D("&(

5.#*"#(*(\0'/#+A'(*55&4'"(*'+(5&''#5"(E0"%(H;2I(J:!!L($*1#9(

Content Analysis of Best Practices 

• :*K0*(^*CC*UTD(*'+(-*.0*(!*'5%#UTD(H;2I(#!$&."D(A-2(J,*' 

o 
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+0BB#.#'"(3*"#.0*,(MB&.(#d@(J:!!L(3##"0'1("03#D>(^Li>(LK&4"(J:!!L>(%&E("&(

O&0'(J:!!L>(2&'"*5">(#"59N9( 

o ^&.("%#(&"%#.(J:!!L(5%*$"#.D("%*"(+&#D('&"(%*F#("%#0.(&E'(E#KD0"#(*'+(D%*.#(*(

E#KD0"#(E0"%(&"%#.(&.1*'0U*"0&'D>("%#C($.&F0+#(,0'/D(C&4(5*'(5,05/("&(B0'+(3&.#(

0'B&.3*"0&'(*K&4"("%#0.(J:!!L(5%*$"#.(&.(*(,0'/("%*"(,#*+D(D".*01%"("&(&'#(&B("%#0.(

D&50*,(3#+0*($*1#D> 

• !&50*,(-#+0*(L'*,CD0D(&B(&"%#.(J:!!L(5%*$"#.D(0'(H#E(;#.D#C 

o X%#(&"%#.(J:!!L(5%*$"#.D(0'(H#E(;#.D#C(/##$("%#0.($.03*.C($4K,05(#'1*1#+(&'(

D&50*,(3#+0*(KC($&D"0'1(B,C#.D(5&'"*0'0'1(0'B&.3*"0&'(*K&4"("%#0.(J:!!L(

3##"0'1DPE&./D%&$D>(5.#*"0'1($&D"D(E0D%0'1("%#0.(B&,,&E#.D(he*$$C(e&,0+*CDT>(

5.#*"0'1(hc#""0'1("&(/'&E("%#([QK&*.+T($&D"D>($&D"0'1($05"4.#D(&B(3##"0'1D(E0"%(

14#D"(D$#*/#.D(*'+(3#3K#.D>(*'+($&D"0'1($05"4.#D(*'+(0'B&.3*"0&'(*K&4"("%#(".0$D(

"%*"($#.D$#5"0F#(J:!!L(5%*$"#.(%*F#(%#,+9 
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Primary Research 
 

Interview with NJCU PRSSA Vice President Vincent Casale 

• 84.0'1("%#(0'"#.F0#E>(2*D*,#(D"*"#D("%*"(H;2I(J:!!L(3*0'(1&*,(B&.(3#3K#.D(0D("&(

$.&F0+#("%#3(E0"%(%*'+DQ&'(#d$#.0#'5#(0'(3*./#"0'1(*'+(3*./#"0'1Q.#,*"#+(B0#,+D9(L,D&>(

B&.(3#3K#.D("&(K40,+(,&'1(,*D"0'1(5&''#5"0&'D(E0"%0'("%#(J:!!L(5&334'0"C>(E%05%(

.*'1#D(B.&3(*'(*+F0D&.("&(*($##.(3#3K#.("&(*($.&B#DD0&'*,(0'(*(3*./#"0'1(3*./#"0'1Q

.#,*"#+(B0#,+9 

• H;2I(J:!!L(E*'"D("&(5&'"0'4#("&(1.&E(*D(*'(&.1*'0U*"0&'(KC(1#""0'1(3&.#(D"4+#'"(

3#3K#.D9 

• 2*D*,#(*,D&(+0D54DD(%&E("%#($*'+#305(5%*'1#+("%0'1D9(g#B&.#("%#($*'+#305>(0"(E*D(#*D0#.(

"&(5&''#5"(*'+(5&334'05*"#(E0"%("%#($.03*.C($4K,05(*K&4"(E%C("%#C(D%&4,+(O&0'(H;2I(

J:!!L9()%#'("%#($*'+#305(B0.D"(D"*."#+(H;2I(J:!!L(E*D(D"0,,(*(D"*."4$(&.1*'0U*"0&'(

"%*"(3*'C(D"4+#'"D(0'"#.#D"#+(0'(3*./#"0'1(*'+(3*./#"0'1(.#,*"#+(B0#,+D(+0+('&"(*'+(D"0,,(

+&('&"(/'&E(*K&4"9(H&E(E0"%(D"4+#'"D(.#"4.'0'1("&(5*3$4D(B&.("%#(4$5&30'1(D#3#D"#.(0"(

10F#D(H;2I(J:!!L(*(5%*'5#("&(.#,*4'5%>(03$.&F#(&'(5#."*0'("%0'1D(*'+(K.&*+#'(0"D(

&4".#*5%9 

• H&"(*'(&BB050*,(5*3$4D(&.1*'0U*"0&'(C#">(E%05%(3#*'D('&(K4+1#"9( 

• e&D"(*(3##"0'1(&'5#(*(3&'"%(E0"%(14#D"(D$#*/#.(B#*"4.0'1(*(i(j(L(*B"#.("%#(,#5"4.#>(

3#3K#.D(*.#(#d$#5"#+("&(*""#'+9(c4#D"(D$#*/#.(E&4,+(K#(*($.&B#DD0&'*,(0'(3*./#"0'1(&.(*(

3*./#"0'1Q.#,*"#+(B0#,+9 

• )*'"D("&(+#,0F#.(*(3#DD*1#("%*"(J:!!L(E*D('&"(D$#50B05*,,C(3*+#(B&.(J4K,05(:#,*"0&'D(

D"4+#'"D(K4"(3*+#(B&.(*,,(D"4+#'"D>(#D$#50*,,C("%&D#(0'"#.#D"#+(0'(3*./#"0'1(*'+(

3*./#"0'1Q.#,*"#+(B0#,+D9 
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3&D"($&$4,*.(D&50*,($,*"B&.3(.01%"('&E(*'+(0D(&'(".*5/("&(%0"(<97(K0,,0&'(*5"0F#(4D#.D9(X%#(

*F#.*1#(*1#(&B(X0/(X&/(4D#.D(0D(K#"E##'(<`Q7R(C#*.D(&,+9(

• g.*'+D("%*"(*.#('&"(D##'(5*''&"('&"(K#(K.&41%"9(A'(&"%#.(E&.+D>($#&$,#(5*''&"(O&0'(

&.1*'0U*"0&'("%#C(+&('&"(/'&E(*K&4"9(

• V.1*'0U*"0&'D(+&#D('&"(%*F#("&(D$#'+(*(,&"(&B(3&'#C(&'(*+D("&(K#5&3#($&$4,*.9(X#D,*(

D$#'"(U#.&(+&,,*.D(&'(*+D(*'+(0D(*(F#.C(D455#DDB4,(K4D0'#DD>(D"0,,("&$D(*4"&3*/#.D(0'(

&.1*'05(#'1*1#3#'"9(

(

SWOT Analysis  

 

Strengths(

• ;&0'0'1(H;2I(J:!!L(,&&/D(1.#*"(&'(3#3K#.DT(.#D43#D(*'+(10F#D(3#3K#.D(*(5%*'5#("&(

'#"E&./(*'+(K40,+(5&''#5"0&'D(E0"%($.&B#DD0&'*,D(0'(-*./#"0'1(*'+(.#,*"#+(B0#,+D(

• J:!!L(0D(*('*"0&'*,,C(.#5&1'0U#+(&.1*'0U*"0&'(*'+("%#(3&D"($.&30'#'"($.&B#DD0&'*,(

&.1*'0U*"0&'(B&.(5&,,#1#(D"4+#'"D(0'"#.#D"#+(0'(-*./#"0'1(*'+(.#,*"#+(B0#,+D(

• H;2I(J:!!L($.&F0+#D(3#3K#.D(E0"%(%*'+DQ&'(#d$#.0#'5#>(&$$&."4'0"0#D("&(K40,+(

$.&B#DD0&'*,($&."B&,0&>($.&F0+#D(D5%&,*.D%0$D>(*'+(,#*+#.D%0$(&$$&."4'0"0#D(

• H;2I(J:!!L(,#*+D(*,,(H;(5%*$"#.D(0'(3#3K#.D(E%&($*DD#+("%#(2#."0B05*"#(0'(J4K,05(

:#,*"0&'D(#d*3(

• g#5&30'1(*(3#3K#.(&B(H;2I(J:!!L(10F#D(3#3K#.D(*55#DD("&("%#(J:!L(;&K5#'"#.(*'+(

J:!!L(A'"#.'D%0$(2#'"#.("&(B0'+($4K,05(.#,*"0&'D(#3$,&C3#'"(&$$&."4'0"0#D(*,,(&F#.("%#(

E&.,+(
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• J:!!L(%&,+(#F#'"D("&(*,,&E(3#3K#.D(B.&3(*5.&DD("%#(5&4'".C("&('#"E&./>(0'"#.*5">(*'+(

,#*.'(B.&3PE0"%(#*5%(&"%#.(

• L'(&$$&."4'0"C("&(E&./(E0"%(*(%01%($.&B0,#(5,0#'"(E%0,#(5&3$#"0'1(0'(*(5*D#(D"4+C(

5&3$#"0"0&'(

  

Weakness(

• H;2I(J:!!L(,*5/D(*5"0F#'#DD(E%#'(0"(5&3#D("&($&D"0'1(&'(D&50*,(3#+0*($,*"B&.3D(*'+(

D&50*,(3#+0*(#'1*1#3#'"(E0"%(0"D($.03*.C($4K,05(

• \*5/(&B(*E*.#'#DD(*K&4"(H;2I(J:!!L(E0"%0'("%#(D5%&&,(5&334'0"C(

• \*5/(&B(*E*.#'#DD(*K&4"("%#(K#'#B0"D(&B(K#0'1(*(3#3K#.(&B(H;2I(J:!!L(

• X%#(J:(0'(J:!!L(3*C(%*F#(D"4+#'"D(K#,0#F#("%*"("%0D(&.1*'0U*"0&'(0D(&',C(B&.(J4K,05(

:#,*"0&'D(D"4+#'"D(

• 84#("&("%#(,*5/(&B(3#3K#.D>(H;2I(J:!!L(301%"('&"(K#(*K,#("&(5&3$#"#(0'(J:!!L(

5&3$#"0"0&'D(

• 2&3$*.#+("&(&"%#.D(J:!!L(5%*$"#.D(0'(H;>(H;2I(J:!!L(+&#D('&"(&BB#.(*D(345%(

0'B&.3*"0&'(*K&4"(J:!!L(&'("%#0.(E#KD0"#(*D("%#(&"%#.(5%*$"#.D(0'(H;(

 Opportunities 

• !"4+#'"D(.#"4.'0'1("&(5*3$4D(10F#D(H;2I(J:!!L(*'(&$$&."4'0"C("&(0'5.#*D#(3#3K#.D%0$((

• V$$&."4'0"C("&(.#*5%(&4"("&($&"#'"0*,(3#3K#.D("%.&41%(5*3$4D(3#+0*(E0"%(D"4+#'"D(

5&30'1(K*5/("&(5*3$4D(
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Implementation  
 

Tactics to help meet communication objective one: To increase campus media 

coverage about the benefits of joining NJCU PRSSA by 7 percent by October 

2021. 

• J0"5%(H;2I(J:!!L(#F#'"D(*'+('#ED("&(c&"%05(X03#D(*'+(&"%#.($,*"B&.3D(F0*($.#DD(

.#,#*D#9(X%#(5*3$4D(3#+0*(&4",#"D(E0,,(+#"#.30'#(0B("%#($.#DD(.#,#*D#(0'B&.3*"0&'(0D(

'#EDE&."%C(#'&41%("&($4K,0D%9(H;2I(J:!!L(5*''&"(#d$#5"(5*3$4D(3#+0*($,*"B&.3D("&(

$&D"(&.(E.0"#(*K&4"("%#(&.1*'0U*"0&'(0B("%#C(+&('&"(/'&E(*'C(0'B&.3*"0&'(*K&4"("%#39
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• XE0""#.@(H;2I(J:!!L(5*'(0'5.#*D#(D&50*,(#'1*1#3#'"(E0"%($.03*.C($4K,05(F0*(XE0""#.(

KC($&D"0'1(*'+(.#"E##"0'1(3&.#(*'+(*(D".*"#105(4D#(&B(%*D%"*1D9(e*F#("&(4D#("%#(D*3#(

%*D%"*1D(#F#.C($&D">(K#(5&'D0D"#'"9(XE0""#.(0D(*($,*"B&.3(E%#.#(4D#.D(%*F#("&($&D"(*(,&">(

4D4*,,C(D%&."($&D">("&(/##$("%#0.($.03*.C($4K,05(#'1*1#+9(e*D%"*1D@(m3*./#"0'1(mH;2I(

mH;2I!Vg(mH;2IJ:!!L(mL+F*'5#E0"%H;2IJ:!!L(m$.DD*(

 

Tactics to help meet communication objective three: To raise awareness to the 

primary public about the exclusive internships they can apply for as a PRSSA 

member by 5 percent by November 2021. 

• e*'1(0'B&.3*"0&'(B,C#.D(0'($,*5#D("%#($.03*.C($4K,05(*.#(3&D"(,0/#,C("&(K#(0'@(*.&4'+(

H;2I(!5%&&,(&B(g4D0'#DD(*'+(*.&4'+("%#(D5%&&,TD(5*B#"#.0*>(#D$#50*,,C(E0"%(D"4+#'"D(

.#"4.'0'1("&(5*3$4D9(LD(H;2I(J:!!LTD(W05#(J.#D0+#'"(W0'5#'"(2*D*,#(D"*"#+>(YE%#'(

#F#.C&'#(E*D(0'(D5%&&,>(0"(E*D(#*D0#.("&(D$.#*+(0'B&.3*"0&'(*'+(&'#(E*C("%#(&.1*'0U*"0&'(

D$.#*+(0'B&.3*"0&'(E*D(KC(%*'10'1(4$(B,C#.D(*.&4'+("%#(!5%&&,(&B(g4D0'#DD9 

• [3*0,($.&B#DD&.D("#*5%0'1(0'(3*./#"0'1(*'+(3*./#"0'1Q.#,*"#+(B0#,+D(*'+(*D/("%#3(5*'(

"%#C(10F#("%#(&.1*'0U*"0&'(B0F#(30'4"#D(&B("%#0.(5,*DD("03#("&(D$#*/("&("%#0.(5,*DD(*K&4"(

#d5,4D0F#(0'"#.'D%0$D(D"4+#'"D(5*'(*$$,C(B&.(*D(*(3#3K#.(&B(*(J:!!L(5%*$"#.>(#"59 

•
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Evaluation 
  

To determine if NJCU PRSSA increased campus media coverage about the 

benefits of joining NJCU PRSSA by 7 percent by October 2021. 

<9 2&3$*.#(*'+(5&'".*D"(H;2I(J:!!L(3#+0*(5&F#.*1#(K#B&.#(V5"&K#.(7?7<(*'+(*B"#.(

V5"&K#.(7?7<9(

79 2&'+45"(0'"#.F0#E(E0"%('#E(3#3K#.D("&(+#"#.30'#(0B("%#C(B&4'+(&4"(3&.#(0'B&.3*"0&'(

*K&4"(H;2I(J:!!L("%.&41%(5*3$4D(3#+0*($,*"B&.3D9(

69 X.*5/("%#('43K#.(&B(0'G40.#D(3*+#(*K&4"(H;2I(J:!!L("%.&41%(5*3$4D(3#+0*(

$,*"B&.3D9(

 

To determine if NJCU PRSSA increased social media engagement between 

NJCU PRSSA and primary publics by 10 percent by the end of the 2021 fall 

semester. 

<9 2&3$*.#(*'+(5&'".*D"("%#('43K#.(&B($&D"D(3*+#(4D0'1("%#(%*D%"*1D(mH;2IJ:!!L(*'+(

mL+F*'5#E0"%H;2IJ:!!L($.#5*3$*01'(E0"%("%#('43K#.(*"("%#(#'+(&B("%#(5*3$*01'(

"03#"*K,#9(

79 ^&.3(*(B&54D(1.&4$(E0"%(B&.3#.>(54..#'">(*'+('#E(3#3K#.D(+0D54DD0'1("%#0.(#d$#.0#'5#(

#'1*10'1(E0"%(H;2I(J:!!L(F0*(D&50*,($,*"B&.3D9(

69 X.*5/(D&50*,(3#+0*(#'1*1#3#'">($.#5*3$*01'(*'+($&D"(5*3$*01'9(X.*5/("%#('43K#.(&B(

B&,,&E#.D>(,0/#D>(5&33#'"D>(*'+(D%*.#D(*'+(5&3$*.#("%#39(2*'(*,D&(4D#(XE0""#.(*'*,C"05D(

"&(".*5/($#.B&.3*'5#(*'+(E%*"('##+D("&(K#(+&'#("&(03$.&F#9(
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To determine if NJCU PRSSA raised awareness to the primary public about the 

exclusive internships they can apply for as a PRSSA member by 5 percent by 

November 2021. 

<9 2.#*"#(D4.F#C(*'+(D#'+(0"(&4"(F0*(K,*D"(#3*0,("&(D"4+#'"D(E%&(1*F#(H;2I(J:!!L("%#0.(

5&'"*5"(0'B&.3*"0&'>("&(D##(0B("%#C(/'&E(*K&4"("%#(K#'#B0"D(&B(K#5&30'1(*(H;2I(J:!!L(

3#3K#.(0'5,4+0'1(*55#DD("&(*$$,C0'1("&(#d5,4D0F#(0'"#.'D%0$D9(

79 2&'+45"(0'Q+#$"%(0'"#.F0#E(E0"%(+0BB#.#'"(D"4+#'"D(3*O&.0'1(0'(3*./#"0'1(*'+(3*./#"0'1Q

.#,*"#+(B0#,+D("&(D##(0B("%&D#(D"4+#'"D(/'&E(*K&4"("%#(#d5,4D0F#(0'"#.'D%0$D("%#C(5*'(*$$,C(

B&.(*D(*(3#3K#.(&B(H;2I(J:!!L9(

69 2.#*"#(*(B&54D(1.&4$(*3&'1(D"4+#'"D("&(+0D54DD(0B("%#C(/'&E("%#(K#'#B0"D(&B(O&0'0'1(

H;2I(J:!!L>(D$#50B05*,,C("%#(#d5,4D0F#(0'"#.'D%0$D("%#C(5*'(*$$,C(B&.9(
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Appendix  
                                                             

 

 

 

 

!"#$%

%
FOR IMMEDIATE RELEASE%
 

         Contact: Stephon Waddell 

             (929)378-7383 

             swaddell@njcu.edu 

             

NJCU MARKETING DEPARTMENT HOLDS MARKETING EVENT  
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NJCU Marketing Department holds Marketing Event 

Page 2 of 2 

More about Got Marketing is available at www.njcu.edu/marketing. Hashtags includes: 
#MajorInMarketingAtNJCU #NJCU #NJCUbschool. 

The NJCU Marketing Department is located in NJCU’s School of Business, which is located in Harborside 
Plaza 2 in Jersey City, New Jersey. The Marketing Department offers three areas of study: Digital 
Marketing, Marketing Analytics, or Public Relations. Marketing Majors must pick at least one area to 
study, while Non-Marketing Majors can minor in one of the areas of study. Learn more about the NJCU 
Marketing Department by visiting www.njcu.edu/academics/schools-colleges/school-
business/departments/marketing . 

PRSSA is one of two student organizations within the NJCU Marketing Department. It is the 10th PRSSA 
chapter established at a New Jersey university campus. NJCU PRSSA provides students who are 
interested in marketing and related professions with powerful portfolio building, leadership, and 
networking opportunities. For more information about PRSSA visit www.prssa.org or 
www.njcu.edu/academics/schools-colleges/school-business/departments/marketing/marketing-
student-organizations.  
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