
MARKETING 

Marketing Research & Plan Development 

 

Criteria Outstanding 

4 

Proficient 

3 

Developing 

2 

Novice 

1 
Research & Evaluation 
 

Able to conduct proper market 

research for strategic planning 

and plan evaluation. 

 

Able to conduct basic market 

research. 

 

Can design a market research 

approach but struggles to 

execute the research. 

 

  

Demonstrates why market 

research is important to 

marketing products and 

services but cannot design a 

market research project. 
 

 
Strategic Planning 
 

Able to develop a professional 
marketing plan for inclusion in 
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